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Study summary 

This study aims to know the most important effects that mobile technology has on 

family relations. By addressing the main question: 

Does mobile applications affect family relations in the city of Laghouat? 

As for the sub-questions, they were formulated as follows: 

1- What are the most used applications in the family in the city of Laghouat? 

2- Does Facebook use affect family relationships in Laghouat? 

3- Does the use of electronic games affect the family relationship in the city of 

Laghouat? 

As for the fields of study: 

We have chosen an appropriate approach to the study, which is the descriptive 

approach, which is the approach that we see appropriate for this study, and the 

number of the sample population was 20 members of the parents in the neighborhood 

of 128 housing in the state of Laghouat and the intention sample was. 

As for the tools used to collect data, the observation and questionnaire consisted of 26 

questions related to the research topic. 

In this study, a set of results was reached as follows: 

- The study confirmed that Facebook and electronic games enjoy immense popularity 

among the users due to the presence of many options that it provides for each user. 

Facebook and electronic games are distinguished and distinguished. 

- The study confirmed that mobile technology and applications have had a significant 

impact and widespread among the study sample individuals. 

- The study confirmed that Facebook users are constantly increasing and occupy a 

place within family members. 

- The study confirmed that children always use electronic games because they find 

their sanctuary in electronic games that constitute a wide space for them to entertain 

themselves, and they interact with these games as if their details are real. 
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- The study confirmed that a percentage of children spend more time than necessary 

in front of mobile phones and their attachment to them because parents are the main 

catalyst for their children's addiction to electronic games inside the mobile phone, 

which negatively affects family bonding. 

Through this study, we were able to shed light on a multidimensional phenomenon 

represented by the impact of mobile applications on family relations. The aim of this 

study was to know the position of the mobile phone within the Algerian family and 

its most important uses and to explore the effects it caused on the patterns and 

communication habits within family members. Whether positive or negative for a 

mobile phone on communication patterns within Algerian families, it is the outcome 

of multiple factors related to the individual’s origin in his family and his level of 

awareness. Electronic games are one of the latest games in the world, they play a 

fundamental role in the culture of children as they simulate the real world in their 

perception, as a source Recreation and entertainment, but its excessive use and 

addiction to it leads to negative effects, especially in the absence of parental control. 
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