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 Summary of the study: 

 

This study aims to identify the role of social influencers who use 

Instagram in promoting collective work among students of Ammar 

Thaliji University in Laghouat, and to reveal the method used by 

influencers on students in order to enhance collective work, and to 

know the voluntary actions that social influencers urge through 

Instagram. And to know the extent of the interaction of the students 

of Ammar Thaliji University in Laghouat with the voluntary work of 

social influencers  

The problem of our study revolved around: What is the role of 

social influencers who use Instagram in promoting collective work 

among students of Ammar Thaliji University in Laghouat  

The appropriate approach for this study was: the descriptive 

approach, and the population of our study is the students of Ammar 

Thaliji University in Laghouat. Where we relied on the intentional 

sample and intended 150 items from the university. We were able to 

reach them through the electronic questionnaire. The study period 

was between November 2022 and May 2023  

The study reached many results, the most important of which 

are: the respondents browse social and cultural contents through 

Instagram, the content that increases the interests of the 

respondents is social (voluntary) content in the first place, and 

marketing content in the second degree, the respondents see that 

the influencers who follow them urge volunteer work. The method 

used by those influencing students to promote collective action is a 

mental method  

Keywords: social influencers - Instagram - volunteer work
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