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Study summary: 
This study, which adopted the value determinism theory of Azzi Abdel 
Rahman, uses and gratifications, aims to reveal the impact of the use 
of social networks on the behavior of Algerian youth and apply it 
through the study on a sample of social network users among the 
youth of the city of Laghouat. The study questions centered as 
follows: The main question: 
 
What is the effect of using social networks on the behavior of young 
people? And sub-questions: 
What are the patterns and habits of Algerian youth using the contents 
of social networks? 
What are the motives for the Algerian youth's use of the contents of 
social networks? 
Does the value aspect of the contents of social networks reflect the 
Algerian civilized and cultural behaviors to which Algerian youth 
belong? 
Did the contents of social networks lead to the creation of new 
behaviors among Algerian youth? 
 
Since this study belongs to the descriptive studies, we relied on the 
questionnaire tool to collect information from the respondents, where 
the questionnaire was divided into three axes: The first axis is the 
habits and patterns of Algerian youth's use of social networks. The 



The third axis is about the value aspect of the contents of social 
networks and its reflections on the Algerian civilized and cultural 
behaviors to which Algerian youth belong. The fourth axis is 
represented in the contents of social networks and whether they led 
to the creation of new behaviors among Algerian youth. 
 
Keywords: impact, use, social networks, behavior, youth. 
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