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Outline of Study in English :

In light of the technological advancements in the various means 

of communication and media, what is known as social 

networking has emerged, the most prominent and most 

famous of which is Facebook, which has made a qualitative leap 

not only in the field of communication, but has gone beyond its 

role in influencing social and political life.  

The study aims to know the use of social networking sites in 

general and Facebook in particular and their role in activating 

the Algerian popular movement, by answering the following 

main problem: Does Facebook contribute to activating the 

popular movement in the eyes of university students?.  

And under this problem there were three questions:  

 What are the habits and patterns of university students who 

use social networking sites? 
- What is the extent of university students ’reliance on 
Facebook as a source of information related to the events of 
the popular movement and political change? 
- Does Facebook contribute to mobilizing the popular 

movement among university students?  

- Different ways of using social networking sites for university 

students. 

- University students rely heavily on Facebook as one of the 

sources related to the events of the popular movement and 

political change.

- Facebook is the main source for activating and mobilizing the 

Algerian popular movement.  

We also used the descriptive approach in our study and chose 

the simple random sample ~ As for the results of the study, we 

proved the validity of the two hypotheses. 
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